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PROJECT ONE: 
COMMUNITY



IWU STUDENT SECTION RE-NAMED 'THE CATALYST'

NEWS FLASH:
MARION, Ind. – Indiana Wesleyan Campus Store is seeking 
new items to sell in the IWU Campus Bookstore. Students 
are to recommend new products that shoppers would 
purchase in the bookstore. You should research by talking 
to other students, shoppers, and walk through the book 
store to see what it has and what it is missing. Look at other 
campus stores and see what they offer. After your research, 
you are to bring together your item, research, and sketches 
to create a new item for the campus store to sell. This item 
should be well designed and students would love to see/ 
purchase this item in the IWU Campus Store.

PARAMETERS:
Illustrator file:
.AI (Dimensions: 8” x 8”) 
NO PROCREATE
File name: lastname_firstname_community
The University’s brand colors should be incorporated in the 
design with the design intended for use on your object, or 
one that you select that coordinates with the IWU brand.
The Illustrator should be titled :

lastname_firstname_community

PROJECT ONE : COMMUNITY

DUE DATES:

DEFINE (250 WORDS), RESEARCH (250 WORDS, PLUS VISUAL RESEARCH),  
IDEATE (50 SKETCHES) 50 SKETCHES | JANUARY 19

PROTOTYPE, SELECT  (PRESENTATION: PDF )
PRESENTATION | JANUARY  26

IMPLEMENT (MOUNTED BOARD), FEB 2 
LEARN (250 WORDS)
FINAL | JANUARY  28

50 POINTS TOTAL









PROJECT TWO: 
VISUAL PERSUASION



Visually persuade your audience with your hot button issue 
and quickly communicate your position powerfully.  
 
What Is an Infographic?
Infographics are visual representations of information.
They can include numbers, text, vector images, or any 
combination of the three. Just as in traditional assignments, 
infographs can take on any of the various rhetorical modes 
— informative, instructive, descriptive, persuasive, etc. 
Infographics provide the communicator with a quick way to 
convey a lot of information.

INCLUDE
Title, Subtitle, context, and 8/12 persuasive graphics

PARAMETERS:
Illustrator file:
.AI (Dimensions: 8.5 x 11”, 8.5 x 14” or 100+ sq in) File 

name: lastname_firstname_infographic

MAKE SURE YOU SAVE, SAVE, SAVE.

DEFINE (250 WORDS), RESEARCH (250 WORDS, PLUS VISUAL 
RESEARCH), IDEATE (50 SKETCHES)
50 SKETCHES | FEB 2

PROTOTYPE, SELECT (PRESENTATION) | FEB 9
IMPLEMENT VISUAL IMPLEMENTATION, LEARN (250 WORDS) 

FEB 11,  BRIGHTSPACE: 11:59PM
PDF of 7 Stages in Design Thinking 
 
MOUNTED BOARD-FEB 16

100 POINTS 

PROJECT TWO : VISUAL PERSUASION

DUE DATES:









PROJECT THREE: 
HISTORICAL GREETING 

+
MEDIA 



For our first Photoshop project, you will be researching and 
designing a holiday digital message gif. Your design should 
reflect a card from the years 1900-1990. Your digital story 
message must be shareable on social media. It must include 
illustrations, a signature message, and an overall greeting. 

SKETCHES
Next time we meet, you will need a minimum of 10 
storyline sketches, including TEN DIFFERENT concepts. After 
your ten solid concepts, you must do at least five scenes 
inside that concept. Altogether, this would be at least ten 
sheets of paper. 

SKETCH TO FINAL DESIGN
After choosing a series, start vectorizing this sketch 
in Illustrator. Next, take your vectorized drawing and 
implement it in Photoshop for a concept. Your holiday 
digital message content can be anything if the concept is 
implemented well. Seek out inspiration!  

Type + illustrations  can be done in AI or PSD.  
GIF must be done in PSD

MAKE SURE YOU SAVE, SAVE, SAVE.

100 POINTS 

PROJECT THREE : HISTORICAL GREETING + MEDIA

DUE DATES:

DEFINE (250 WORDS), RESEARCH (250 WORDS, PLUS VISUAL RESEARCH), IDEATE (50 SKETCHES)
10 SERIES SETS SKETCHES | FEBRUARARY 16

PROTOTYPE, SELECT  (PRESENTATION: PDF /GIF)
PRESENTATION | FEBRUARARY 23

IMPLEMENT IN SOCIAL MEDIA, LEARN (250 WORDS)
BRIGHTSPACE SUBMISSION FINAL | FEBRUARARY 25 
 
NO MOUNTED BOARD

MUST INCLUDE: 
HOLIDAY THEME 
HOLIDAY MESSAGE 
HOLIDAY GREETING 
8+ SCENES/SLIDES 
 
 
CHOOSE ONE: 
MAKE ALL THREE SIZES FOR SOCIAL 
FB: 1200 X 900 PX  
TW:1024 X 512 PX
IG STORY: 1920 X 1080 PX  
IG POST: 900 X 900 PX 
     OR  
MAKE A THREE SERIES SET FOR ONE PLATFORM 
 
CONSIDER: 
CONTENT FOR POST 
USING IT THIS SEMESTER ON YOUR SOCIAL













PROJECT FOUR: 
JOURNEY MAP



1. For your second Photoshop project, your first step  
is to look within yourself and list your strengths  
and weaknesses. 

2. For the second step you are going to take your strengths 
and weaknesses then research how companies/agencies/
artist have used this in design including advertising, 
posters, ads, guerrilla marketing ect. 

3. After researching what others have done, you will need 
to come up with a minimum of 10 strong ideas of how 
to accomplish this through design. These need to be well 
thought out, this will not be a fast sketch. Bring these 
example with you to class.

4. You should have a company/organization/artist to go 
with your concept, it can be real, made up, non-profit  
or profit. 

MAKE SURE YOU SAVE, SAVE, SAVE.

DEFINE (250 WORDS), (STRENGTHS + WEAKNESSES)
RESEARCH (250 WORDS, PLUS VISUAL RESEARCH), 
IDEATE (10 SKETCHES SETS) | MARCH 2

PROTOTYPE, SELECT  (PRESENTATION: PDF )
PRESENTATION | MARCH 16

LEARN (250 WORDS)
FINAL | MARCH 18 
 

MOUNTED BOARD-MARCH 23

100 POINTS 

PROJECT FOUR : JOURNEY MAP

DUE DATES:









PROJECT FIVE: 
THE PITCH



BACKGROUND
Hello! We are Momma J, LLC. Momma J’s is looking to 
expand their offerings and bring a food truck to a new 
location. We have lots of competitors and we are looking for 
a disruptive concept. 

DEFINE the TARGET AUDIENCE
Mama J’s is asking you to define our next consumer target 
audience as closely as possible and include city/state/
specific location but don’t forget to include information 
about other food trucks in the selected area that Momma J’s 
should be aware of.

RESEARCH MATERIAL
Successful pitch design, food trucks, logos, design, menus, 
location choice,  and any additional items.

BUDGET
Set the start-up budget include all possible aspects, a truck, 
printing truck wrap, food, containers, utensils, menus, art 
work, research, and any additional line items.  

MANDATORIES
Mama J’s needs you to provide a food genera, target 
audience, location, logo (.ai/.psd), truck wrap (.ai/.psd),  
and menu (.indd).

•  One element must be an .ai (logo, truck art, etc)
•  One element must be an .psd (logo, truck art, etc)
•  Final presentation, printed pitch, and  printed art work 

must be in a packaged file from In-Design 

THE PITCH 
Presentation 4.16.19

•  Name
•  Strategic understanding of the market/audience 
•  Strategic understanding of food truck design 
•  Creative, truck and menu

Printed Pitch 4.18.19
11 x 8.5 spiral bound leave behind presentation

•  Name
•  Strategic understanding of the market/audience 
•  Strategic understanding of food truck design 
•  Budget
•  Creative, truck and menus

Mounted Board
•  Name - Designerly on back
•  Creative, truck and menu

EXTERNAL CRITIQUE
No class on April 11, with that time you are to meet with  
a minimum of 3 others, they can NOT be all students. 
 You are to write a minimum of 250 words in your learn 
stage about each critique, your learn portion will be a 
minimum of 1000 words.

RECOMMEND: PLEASE MAKE PERSONAL DEADLINES!

PROJECT FIVE : THE PITCH

DUE DATES:

DEFINE, RESEARCH, IDEATE
MARCH 19-28

PROTOTYPE, SELECT
MARCH 26-APRIL 9

IMPLEMENT, LEARN
APRIL 16

150 POINTS TOTAL

APRIL 18, PRINT PITCH AND BOARD: 5PM, BRIGHTSPACE: 11:59PM

Printed Material: Pitch material 11 x 8.5 spiral bound
Boarded Material: Truck design and menu

Black Board size: 1/2 inch boarder on all sides, name, date, class,  
and project name on back by 5pm

Brightspace file by 11:59  PM, presentation, packaged file  
and 7 Stages in Design Thinking 

04.20.2023

04.20.2023

04.20.2023

04.20.2023

04.20.2023

04.20.2023

EXTERNAL CRITIQUE 
Meet with a minimum of 3 others, they can NOT all be 
students. You are to write a minimum of 250 words in 
your learn stage about each critique, your learn portion 
will be a minimum of 1000 words.  

5:30PM | 04.20.2023














